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A Survey on Television Advertising

1. Onaverage, | watch about hour(s) of TV on a weekday.

2. Onaverage, | watch about hour(s) of TV per day on weekends.

Do you watch TV ads for the following reasons? (Check the appropriate box.)
Some- Almost
Never Seldom times Often  always

3. | 'watch ads to know what brand has the product features I
need.
4. | watch ads to know what | can buy to impress others.

5. I watch ads to help me decide what things to buy.

6. | watch ads to find out where | can buy some things |
want.
7. 1 watch ads to have something to talk about with others.

8. I watch ads to learn about trendy things.

9. I watch ads to see people who are examples for me.
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Do you compare yourself with people in TV commercials in the following aspects? (Check the appropriate box.)
Some- Almost
Never Seldom times Often  always

10. " Who owns more things?

1. Whose living conditions are better?
12. \Who is happier?

13- Who is better educated?

14. Who is better-looking?

NI
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15 Who is more popular?

Do you compare yourself with your classmates in the following aspects? (Check the appropriate box.)
Some- Almost
Never Seldom  times Often  always

16. Who owns more things?

17 Whose living conditions are better?
18. Who is happier?

19. Who is better educated?

20. Who is better-looking?
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NI

21 Who is more popular?
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Do you agree or disagree with the following statements? (Check the appropriate box.)
Strongly Strongly
disagree  Disagree  Neutral Agree agree

22. | have more money than most people in TV
commercials.

23. Families in TV commercials have a higher living
standard than my family.

24. TV commercials usually show the happy life of rich
people.

25. 1 own more things and better things than the average
family in TV commercials.

26. The living conditions of my family are worse than
those of families in TV commercials.

27. TV commercials often show products that rich people
use.

28. My family belongs to a lower social class than families
in TV commercials.

29. 1 envy people who have expensive houses, cars and
clothes.

30. The things that I own clearly show how well I'm doing
in life.

31. 1enjoy shopping a lot.

[]

32. I'd like to live a life with a lot of luxuries.

33. If I can get some things that | don't have now, I'll live a
better life.
34. If | can afford to buy more things, I'll be happier.

35. I'd like to have impressive things.

36. As far as possessions are concerned, | prefer the
simplest.

37. Sometimes I'd be unhappy because I can't afford to buy
what | like.
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Estimate how many families out of 100 families in China own the following products.
20 families or 21-40 41-60 61-80 80 families or
below families families families above

38. private cars
39. air conditioners

40. motorcycles
41.

42.

cameras

personal computers

IO
IO
IO
IO
IO

43 cell phones

44. Which of the following TV programs do you often watch? (You may choose more than one answer.)

[_] Music programs ] News [ Variety shows
[ ] Talk shows [_] Educational programs [ ] Cartoons
(] Information programs [_| Dramas [ Others
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Your personal information:

45. Are you male or female?
[ ] Male [ ] Female

46. You are years old.

47. You are a student of
[ ] junior grade 1 [ ] junior grade 2 (] junior grade 3

48. Your academic performance at school is
[ ] bad. [ ]average. [1good.

49. Are you a single-child? [ ] Yes. [ ] No.
50. Number of television sets at home:

51. Your monthly household income is
[ ] below ¥2000. [ ]¥2,001-¥4000. [ ]¥4,001 or above. [ ] Don’t know.

52. Source of household income:

[ ]Salary [ ] Agriculture [ ] Temporary job [ | Private business

This is the end of the questionnaire. Thank you very much for your cooperation!
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